Blowing Smoke
In the United States today, more than forty six million Americans are addicted to cigarettes. More people have died due to cigarette smoking than from narcotic drugs, World Wars I and II, and the Vietnam War combined. The annual death toll for cigarette smoking is more than four-hundred thousand Americans a year, and is the number-one preventable cause of death in the United States. If Americans are aware of the lethal effects of smoking, why is it still so popular? Guy Smith, a Phillip Morris Tobacco Company executive, claims that their research shows that advertising is the top reason people start smoking. Most people will argue that this is not true because the do not like to be “sold” and do not like to admit advertising affects them. Despite their claims, more Americans buy brand name and heavily advertised products than any other country in the world. Smoking in the mass media is advertised and portrayed in such a way that it is attractive to the public but does not warn about its harmful effects. The media also targets children and teenagers with cartoon advertisements and by putting them in areas that are attractive you young minds. Tobacco companies recognize the harmful effects of their products, but deny that their advertisements play any part in creating a desire to smoke. In their advertisements, people can be seen laughing and smoking in a crowded restaurant, but Phillip Morris claims they have never created the idea that smoking is a fun or popular thing to do. A major issue today in tobacco advertisement is the controversy over ads targeting children and teenagers. The two companies under the most fire for their advertisements are Marlboro and Camel. “To children, cartoon characters mean that the product is harmless, but cigarettes are not harmless. They have to know that their ads are influencing children under ten to begin smoking, but choose not to stop creating them”. Researchers have conducted studies that show six year olds recognize Joe Camel as well as they recognize Mickey Mouse. Every industry denies that their advertising goal targets people under twenty-one, and they claim their goal is to simply promote brand switching and brand loyalty. The media and the entertainment industries have a major impact on smoking. With the help of movies and television, smoking seems “cooler” than ever.. Smoking in the movies is not only seen as glamorous and romantic, but it is also associated with stress reduction, or a relaxing activity. The high rate of smoking in films has been the result of tobacco companies paying producers to place their brand of cigarettes in their movies since the 1930’s (Bailey 39). This new rule would require vendors to examine proof of age before selling tobacco products to minors, tobacco billboards would not be allowed near schools or playgrounds, sporting events would not be sponsored by the brand name of tobacco, and giveaways and other marketing gimmicks involving tobacco would be forbidden. Finally, the tobacco industry would be required to pay one hundred fifty million dollars per year for an educational campaign including anti-smoking ads. Despite the advertising ban in 1971, advertisements can still be seen on most televised sports events. Having advertisements on professional sporting events creates the idea that smoking is associated with being athletic; or if tobacco is used, athletic ability and prowess will follow. None of the advertisements mention that smoking, in fact, hinders athletic ability and causes disabling diseases. Another area where tobacco ads are heavily used are in magazines. When teens were asked why they started smoking, they gave two main reasons. They wanted to “be a part if a peer group” and to “reach out and rebel.” Two of the youth magazines where tobacco ads were the most prominent, Spin and Rolling Stone, represent rebelling, independence, acceptance, and happiness. These are all things that young people desire, and by having ads in these magazines, the fire for teenage smoking as further fueled. When advertising became a popular means of selling a product, the tobacco industries target audience was women and today it is children. The average age that children start smoking today is twelve. In fact, ninety percent of all adult smokers said that they lit up for the first time as teenagers. The most potent force behind coaxing them into smoking is advertising. Three thousand teens start smoking each day meaning that one point one million start each year. To no one’s surprise, teenagers smoke the most heavily advertised cigarette brands. Marlboro, Camel, and Newport are the three top sellers and the three most advertised brands. The most advertised brand is always the most smoked by teens, proving that advertising influences them to smoke a particular brand. Since smoking is one of the leading causes of death, many smokers die prematuraly because of its harmful effects. The industry must “replace” these lost smokers, so they target children and teenagers. Studies have shown that ninety percent of new smokers are teens, proving that most lifetime smokers start smoking at a young age. Parents today should warn children about the harmful effects of tobacco and the advertising tactics the tobacco companies would use to draw them into this harmful addiction.
Smoking Among Teenagers

. Cigarette smoking is a major cause of lung cancer and many other illnesses. Although smoking among adolescents and young adults is often associated as a bad, but temporary habit, determinants of smoking among college students and the amount of harm it causes to their health and health of others are largely unknown. I once was asked a question for which I can’t find the answer even today. Some say that they smoke to relieve stress from school. Others say it gives them something to do at parties. Some say they get an intensified sensation from mixing tobacco and alcohol. Some say they've tried to stop so many times but can't. Others say that their grandparents have smoked all their life and are still alive and healthy. Besides, dying of cancer in 40 or 50 years seems to them a long, long way off. And you never know-you could get hit by a truck first. Most of the young smokers try smoking for the first time in middle school. But they don’t smoke often until they turn 16 and get a car. To them, driving, music, and smoking Marlboro or Newport all go together. Their main light-up time is usually right after school. That's the best cigarette of the day. Many young adults and teenagers that do smoke often don’t realize the harm that they cause to their nonsmoking friends even though the cigarettes they smoke are always the best brands like Marlboro and .The companies that make these products are often blamed for their colorful ads and commercials that attract young adults to by these cigarettes. I personally think that this is wrong because the only people that do get attracted by these commercials and advertisements are teenagers of 12 to 16 years old that are still trying to decide weather or not they should star smoking. Yong adults, on the other hand, already made their choice and if they chose not to smoke then not one, even the most colorful and sexiest advertisement in the whole world would ever make them start. However, if they chose to smoke then no commercials or ads would be able to stop them from doing so. It seems like nothing in this world can stop young adults from smoking. Every year thousands of people in the United States are dying form lung cancer and related decease caused by smoking cigarettes. Many people have been looking for a good answer why do young adults choose to smoke but unfortunately not many could find this answer. Their reasons why they choose to smoke are very different; however, none of them are real reasons. They think the antismoking commercials are corny and out of touch, especially those that tell parents to talk to their kids about smoking. Their parents criticize them smoking all the time, yet they still do it. And laws that punish teens and young adults for buying cigarettes only make smoking more attractive. Young adults ruin their health and health of their nonsmoking friends, family members and neighbors by making them breathe in polluted by the cigarettes’ smoke air. Finally, the decision to smoke is their choice. They just think the risks are worth taking compared to the enjoyment they get. They would much rather die at 65 and look back and say, “ I did what floated my boat”, than live to 95 and say,” I didn't do anything. 


